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PAUL CECALA
About Your Trainer:

o Certified Career Coach & Author

o 20+ years experience coaching

o 9 years in post secondary education career 
o services roles

o More than 3000 people mentored and coached

o Conducted more than 500 Job Search seminars, 
presentations and workshops

o Been thru 3 job searches of 18 months or longer 
in my career

o Participated in 9 PMI-NJ Career Fairs, Assisted 
dozens of PMPs, Managed PMP training
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Presented by:
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Tutorials to accompany the 
Take Control of Your Job Search 

Workbook!

WORKSHEET #7
Work Search 

Marketing Plan



8 Milestones to the Job Search
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Finding your 
Work Purpose

&
Accomplish-

ments

Your 
Personalized 
Project Plan –

Gantt Chart

Targeting 
Your Search

Your Personal 
Branding 
materials

General 
networking 

into the 
Target 

Organizations

Networking 
with Hiring 
Authorities 
in Targets

Step 1 Step 2 Step 3 Step 4

Step 5 Step 6 Step 7 Step 8

Your Metrics 
Dashboard

Interviews & 
Follow-up

What to Expect

1. Success Stories
2. Marketing Plan
3. Resume
4. Cover letter
5. Business Cards
6. References and Proof 

Documents
7. Social Media 

Presence
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Worksheet #7 Personal Marketing Plan

7
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PURPOSE of a Marketing Plan

 Your BROCHURE or Advertisement

 Marketing Plan is FORWARD looking, Resume looks backward

 Used in Networking to encapsulate your side of conversation

 Give it out instead of your resume (2 exceptions – Applications / Interviews)

 Reminds People who you are and what you are seeking

 Includes list of target organizations

 Make it your own. OWN it. There are no rules!
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Components of Marketing Plan
1) Header Info:
 Your Name & Contact info
 Preferred Title, Role or Function
 Functional Area of organization 

(if title does not imply that)

2) Value Proposition and Position Statement:
 Why you are qualified
 Value you bring to organization

3) Significant Expertise or Experience:
 Core competencies
 Outstanding accomplishments

4) Target Markets:
 List of organizations for which you 

want to work
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Marketing Plan Examples
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Problem Areas

1. Not using a clearly defined title, role, or function. Listing 
multiple titles

2. Value Proposition and Position statement do not support 
the title

3. Including unnecessary information – It’s not a resume. It’s 
a summary.

4. Poorly defined target markets

5. Too few target organizations

6. Inappropriate design for the role



RECAP OF: TODAY 

Questions?
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 Personal Marketing Plan
 A FORWARD-looking brochure used in 

networking

 Summarizes your desired role, value 

proposition and competencies

 Lists your target organization

 Designed for eye appeal



From
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