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WORKSHEET #7

Tutorials to accompany the
Take Control of Your Job Search
Workbook!

Presented by:
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8 Milestones to the Job Search

Step 1 Step 2 Step 3

Finding your Your
Work Purpose Personalized

& . Project Plan -
Accomplish- Gantt Chart
ments

Step 5 Step 6 Step 7
General

m::‘\l:: :::\g Interviews &
Target Follow-up

Organizations

Step 4

Your Personal
Branding
materials

Step 8

Your Metrics
Dashboard

~

2R e

What to Expect

Success Stories

Marketing Plan
Resume

Cover letter

Business Cards
References and Proof
Documents

Social Media
Presence
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Worksheet #7 Personal Marketing Plan

WORKSHEET 7 ~-WORK SEARCH MARKETING PLAN

‘What this is for

This morketing plon is your forward-ioaking docurment to be used when networking in
lisu of giving out your resume (o document thot focusss on your past). it is truly your
advertisemeant o fysr ond should be o8 sstheticolly pleasing os possible using (wihare
oppropiote for your Industry or role) infographics o help make it easier to reod ond
mare appealing. The is fo remind the person who gets it of your conversotion so
they con batter assist in your seorch

‘Why this is necessary

Often whennetworking, peopie hand out their resume which covers their past oxperiences
with fittie information obout their future goals ond plons. The marketing péan spaakcs of
‘whot comes next in your coreer and wiy you are the best candidate for thot role. it olso
supplies the list of your torget markets and the argonisatons you want 13 work foe. it
reminds the reoder of how they con Dest help you move forward,

‘When to use this worksheet in your work search

Thie is your primary odvertisamant or marketing document when networking, You should
use it for every comwraation you hove with peop|s oesisting you inyour job search except
one - tha interview. Liee your mesume only in an Intendew,

How to use it

This werksheet s a great but simple document. Boch fledd explains what Information
goes into it. However, becouse it is YOUR adwertisement or fiyer, there are no RULES oF
expectations for what it should kook like. it needs the information osked for in the fields,
st how you presant it is compiataly your cholce. Make it intaresting and use infogrophics
whens halpful Add in colors, columng, of boxes - 08 miuch or as [itthe o8 you wish, Nons is
reeded but ofl ore optione. The next page provides an explonation of esach field and is
your templote to use. Just remove the explanation of the fisld from your finol document.

29

PALIL CECALA
SAMPLE TEMPLATE
WORK SEARCH MARKETING PLAN
u N L R o i s el oo
¥y cortsSicotons o NSy 2 folow PULE Fme - PR, A, PEP et | v | indnsdin oo fin powr profie
Pratorred Positions:
Proferred Functionsl AroafDept:

POSITION STATEMENT or VALUE PROPOSITION
(1-3 very biried, plthy stotements of wheat you e rebated b the position{s] you want. Focus on
yionu strangths and compatencies, What diffarentiotes you from your competition?)

VALUE STATEMENT

{23 sucoess/results statements thot show how you will resolhwe the torget audisnces’ neads,
wanits, and challenges. Thess are prool stolsmants for whot you statsd you can do above.)

PRIORITIZED TARDGET MARKET LIST

Torget i Tougt 2 Target 3 Tosget 4

Positiony it Funation

Inchustry

Location]s)

Torged Drg
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' PURPOSE of a Marketing Plan

Your BROCHURE or Advertisement

Marketing Plan is FORWARD looking, Resume looks backward

Used in Networking to encapsulate your side of conversation

Give it out instead of your resume (2 exceptions — Applications / Interviews)

V V.V V V V

Reminds People who you are and what you are seeking
Includes list of target organizations (\

A\

Make it your own. OWN it. There are no rules!
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1) Header Info:
» Your Name & Contact info
» Preferred Title, Role or Function
» Functional Area of organization
(if title does not imply that)

2) Value Proposition and Position Statement:
» Why you are qualified
» Value you bring to organization

3) Significant Expertise or Experience:
» Core competencies
» Outstanding accomplishments

4) Target Markets:
» List of organizations for which you
want to work

© 2024, Cecala Career Consultants, all rights reserved

Components of Marketing Plan

PALIL CECALA

SAMPLE TEMPLATE

WORK SEARCH MARKETING PLAN

MAME o e professionod smalloam

{iaery casScotana o indticy (30 foltes yoLE Famme - PRI, R, PP, e e |recin.comfin your profie
Praterred Positions:

Praferrod Functionol AreafDept:

POSITION STATEMENT or VALUE PROPOSITION
(13 very brisf, pithy statements of what you do related to the position{s) you want. Focus on
you strengths and competencies, Who! aifersntiomes you rom your competition?)

VALUE STATEMENT

{2-3 succesn resulta stotements that show how you will resolve the toget oudiences’ neads,
wanits, ond challenges. Thess are proof stotemants lor whol you stalsd you can do above.)

COMPETENCIES

PRICRITIZED TARGET MARKET LIST

Teargpet | Tougel 3 Target 1 Toiget 4

Posithon/ Tite/Function

Irchustry

Locationls)

Torged Crgonizotiony
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Marketing Plan Examples
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PERSONAL MARKETING PLAN

0l DR a0 A R TIE] 15 W I TR S 0k A g T s 4y e o0 ) g s e R el s s

of Global VP of
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Opev Itaen cenvaiting L2 the 97 ug of wewers pr facities in Furope nd Laen Armenics Managrd busgres vohund o $T00M srnvally Led 3
teaen of T0 G rect reports focate in fhee (041 tries nchading thoee non Eagiah spmaing Lacl ties.
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Mucen 10 gy metiopobtan regoes of turcpe
od Cunmetics of bowrages
R MRS BT D Bas 1
Qrpaninason CUture SAT CUltLry Sesion Monageasnt B bm, B8Und 300as ofer 32 Fnovanion

SUMMARY

Customer Management professional delivering service innovation within
technolegy, tefecommunications and professional services indosivies.
Theaghthal, conscientious and driven to improve the “costomer experience”
throughout an argantration

PROFESSIONAL OBJECTIVE:

Create and manage improved custooer services and repeatzhle processes
that suppart sles ind delivers positive customer experiences.

RESULTS:

® Created and led a software Costomer Care process that defivered
Improved revenues within six months,

= Reduced implementation time for new process by delivering training
across departments.

= Manage, coach and bead new employees to deliver memorable and
effickent customeT experiences.

TARGET MARKETS:
Industries: Figh-tech (software fhardware feervices). Teemmmunications,
Professional Services
Size: Small to medium sized basiness
Cualture: Fun, balanced work/family commitment & driven to be market
leader
Geography: Rochester, WY and sarrounding counties

EXPERIEMNCE SUMMARY:

T - i b hrasdar Fadih
Fp— e Pactagry

s Wi b ot T L e G

Losh-eet Aricas Pridhc Vinsastionta Loyt lente

rmr & B Waters & et Cictw!

4 e ometan Werirs rurer Bt ope

(RPN

T e 2301 5 Caeecrara s

Company Fale

Crame Wiay Associtem Prefesuioml Senices Executte

Sooall Tnc Costomer Service E

Sarvices and Smiles Corporads Sanvces Fxecathe

Tochnodogy Sarvices, Inc. Coviomer Care Frecutive
TARGET COMPAMIES
Axoda Froater RCRAR
Bmnsch ¥ Do | Calock Sealna 1 ecinolomes bey
Capsnirearn Haomis RF S Svimos Mainienamos
Catabyst i) Seome drm Tochmobogun
CanarTrax IO Dpdical Tharms Fishar Scisntfic
Lomesalision. LT Metwooks Uhvgrin of Rochostor
Coopar Visioo AP Viramark
Earnlmk Cptical Gaging Voomecs
EMC Cotho Clzncal J&T) Teindsimam
Excollus BCES Pro(larity
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Telecommunications
Professicnal Services
Consulting Services

Hardware
Manufacturing

CoEs COMPETEHOIES

Customer Refatinnship Mgt
Accoant Management:
Anabyzing Service Metrics
RAFP Response Management
Megotiating Contracts

SLA Management

Program Management
Project Management
Technic Suppart Mgk,
Application Suppart Mgs
IT Mznagement
Competitive Analysis
Tasiness Development

Epuwcanioed
AS = Office Technalogy - MCC

INTERESTD
Dl s Wine Growers
Azzocintion, President and
current Board Advisor

Habitat for Humanity,
Volunteer
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Problem Areas

. Not using a clearly defined title, role, or function. Listing

multiple titles

Value Proposition and Position statement do not support
the title

Including unnecessary information — It's not a resume. It's
a summary.

Poorly defined target markets
Too few target organizations
Inappropriate design for the role




RECAP OF: TODAY

< Personal Marketing Plan

A FORWARD-looking brochure used in

networking

*

/)
0’0

Summarizes your desired role, value
proposition and competencies
% Lists your target organization

< Designed for eye appeal
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_ Let me know if you want to purchase
s://calendlv.com/cecalacareer my books!




