The heART of Interview Storytelling

Donna Hook — Confident Communicator Coach
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Agenda -

1. Introduction
2. The heART of Storytelling

3. The heART of Interview Storytelling
4. The heART of Your Audience

5. Questions




DONNA HOOK

... A2F Framework for Effective Public Speaking®©
Become the BEST Expression of Yourself©
Job Search Specialist



T e ey —— - e— - " ——— T -~ -
> ol o1 ) < v -~




Main Components

Storytelling has two
main components

. Purpose
2. Emotion
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Why Storytelling?

Humans
are Wired
for Stories




Why Storytelling?

Humans
are Wired
for Stories

STORY-
TELLING

Connects
People



Humans are
Wired for
Stories

Conveys
Important
Traditions

Connects
People
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Why Storytelling?

Humans are
Wired for
Stories

Ignites STORY- Connects

Imagination TELLING People

Conveys
Important
Traditions
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The heART of Storytelling

the heART of Storytelling is about:

1. Communication
2. Connection

3. Emotio
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Economic Behavior of Storytelling




- Most Memorable Brands

Brand Storytelling
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Brand Storytelling - Another Memorable

Brand




Brand Storytelling - Your Brand Stories -

What story g 8
do YOU want ,ﬁi

your brand
to convey?




Brand Storytelling - Your Brand Worksheet




The heART of Interview Storytelling

At the heART of Interview Storytelling:

You effectively convey your
professional experiences, skills and
accomplishments in a compelling way
that engages the listener and igni
their imagination.
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Where Do | Start?

Effective |
1. Available Tools
2. Converting those Tools into transformational stories
3. Becoming an audience-centric storyteller




#1 Tool

The #1 Tool for the heART of Interview Storytelling is:
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Your communication skills!



More Tools

Tools you have or can ebtain are the heART of interview storytelling.

Job Experience Your Resume Job Description Your Passion
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Tools continued

Additional tools »» eART of interview storytelling are:

—

Transferable Skills Examples Data & Research Templates




Interview Storytelling Tools Worksheet

&

JOB EXPERIENCE:

YOUR RESUME:

JOB DESCRIPTION:
YOUR PASSION:
TRANSFERRABLE SKILLS:
EXAMPLES:

DATA & RESEARCH:

TEMPLATES:



The heART of Interview Storytelling - Job Experience

YOUR

JOB is at the heART of interview storytelling. It allows you to provide:
EXPERIENCE

1. Relevance 0.
2. Concrete Examples /.
3. Demonstratable Skills
4. Personalizaton
5. Depth and Detai




FUTURE

RELEVANCE
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What makes a TRANSFORMATIONAL interview story?

DEMONSTRATE
SKILL
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What makes an Interview Story ENGAGING?

S

ENGAGING

* Interactive

Emotional Connection
Experiential
Perspective

Interpretive




Share relevant
stories

Ask Thoughtful
Questions

Use Visuals
Discuss
hypothetical
scenarios and
Trends

Ask for feedback

Authentic
storytelling

Active listening
Express
enthusiasm

Find common
ground

Use positive body
language (eye
contact, nod, smile)

Relevant, clear &
concise examples
Address the job
requirements
Share learning
opportunities
Being adaptable
and flexible
Highlight relevant
professional
development

Listen actively and
ask clarifying
questions
Organize thoughts
before responding
Remain
professional
Highlight Core
Values

Share Experience
and reflect on
achievements

Share problem-
solving stories
Use Data and
Evidence
Showcase Critical
Thinking

Explain your
decision-making
process / research
Ask thought
provoking questions






| brainstormed an issue, where
my team openly discussed the
challenge at hand. While
everyone shared their
perspectives, it struck me that
the traditional approach wouldn't
work. Inspired by the dialogue, |
decided to approach the problem
from a different angle — to look at
it from the starting process - and
engaged a colleague to assist in
testing out my theory. While
everyone else was looking at the
end of the process, | was able to
prove the issue was a missing
test at the start.

A customer contacted us about
an issue they were very unhappy
about. It was clear to me that we
needed a fresh approach to
address it, so | embarked on a
journey to bring new thinking and
a powerful tool into the mix.

| initiated a collaborative effort to
identify the root causes. We
conducted in-depth research,
customer surveys, and even
reached out directly to some
clients to gain firsthand insights.
This exploration allowed us to
identify a gap in our current
toolset that, if addressed, could
drastically enhance the customer
experience.

introducing change isn't always a
straightforward journey. |
understood that there might be
resistance to adopting a new
process or tool. To address this, |
organized interactive workshops
and one-on-one discussions with
key stakeholders across various
departments. This allowed me to
showcase the perspective shift
we needed, illustrating how this
innovation wasn't just about a
tool—it was about reshaping our
approach to prioritize our
customers' needs.

Armed with our research, | took
the step of aligning our findings
with the organization's strategic
goals. | crafted a comprehensive
proposal that not only outlined
the new tool's potential but also
painted a compelling picture of
how it would positively impact
our clients and elevate their
satisfaction levels. To make it
even more engaging, | created
an interactive presentation that
included real-world scenarios,
showcasing the tool's
transformative capabilities.



What makes an interview artfully MEMORABLE?
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MEMORABLE
» Engaging stories

 Thought-provoking
questions

» Connect on a personal
level

 Confident, not arrogant
 Be well prepared
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Choose relevant
experiences

Use the STAR-z
method

Share a compelling
opening story
Focus on Impact
Use vivid details
Adapt story to
interviewer

Research the
company

Connect to your
experience

Ask future-oriented
questions

Inquire about team
culture

Challenge
assumptions

Research the
interviewer
Show genuine
interest

Be authentic
Use active listening
Use their name
Ask About their
Journey

Find common
ground

Prepare well

Know our resume

and stories

Visualize success

Focus on your

strengths

Pause before

answering

Use positive body

language

Dress
rofessionall

Research the
company
Understand the
role

Reflect on cultural
fit

Generate
questions to ask
Be ready with
engaging,
memorable and
demonstrative
stories
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How do | artfully DEMONSTRATE SKILL?

DEMONSTRATE SKILL

 Clear action steps

* Problem-solving
approach

 Adaptable and Flexible
 Targeted examples
» Tailored responses




Understand the job
requirements
Prepare relevant
examples and
stories

Quantify
achievements
Customize our
responses
Prepare to show
proficiency of
technical skills

* (Choose relevant

examples

 Use the STAR-z

method

* Describe the

problem briefly

 Highlight your role
« Discuss your

approach

« Emphasize

creativity

» Emphasize diverse

environments

 Discuss change

plans

* Highlight learning

and growing

 Adapting to remote

work, as
appropriate

 Describe handling

pressure

Understand the job
requirements
Provide context
Showcase
transferable skills
Connect to
company goals
Ask clarifying
questions

Stay concise and
relevant

|dentify keywords
and key phrases
Match your
experience
Highlight benefits
of your experience
to company needs
Customize your
accomplishments
Adapt to
interviewers style
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Your 9 Stories - Interview Worksheet




The heART of Your Audience




Your Audience - DISC Distilled

Dominance Fast-paced Task-oriented Direct

Influence Fast-paced People-oriented Direct

Steadiness Slow-paced People-oriented, Indirect

Conscientious Slow-paced Task-oriented Indirect




DISC - DOMINANCE Opportunities

» Show them how to win

» Show them new opportunities

» Share goals and boundaries

» Be clear on the support you offer

* Provide clear, concise data




DISC - INFLUENCE Opportunities

-Show them you admire and like them

-Behave optimistically and provide an
upbeat setting

-Support their feelings when possible

-Mention their accomplishments,
progress and genuine appreciation

-Do it together

-Keep up a fast, lively pace




DISC - STEADINESS Opportunities




DISC - CONSCIENTIOUS Opportunities

pproach them in an indirect, non-
reatenlng E

Show them your reasoning

-Allow them to check out processes and
procedures before requiring their
decision
-Tactfully ask for clarification and

assistance you need

-Tell them 'why' and 'how'




“Great stories
happen to
those who tell them...
Including Interview Stories”




Free 30 Minute
Coaching Call

il'l LINKEDIN with code: @
/donnahook “STORYTELLING”

ww.pinterest.com/ConfidentCommunicator/storytelling-in-business/
.pinterest.com/ConfidentCommunicator/confident-communicator/



https://www.linkedin.com/in/donnahook
https://www.facebook.com/confidentcommunicatorcoach/
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https://www.pinterest.com/confidentcommunicator/
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